Accomodation Sectorin New England States
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Food Service Sector in New England States
(as a percentage of GDP)
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Accomodation Sectorin New England States
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Food Service Sector in New England States
(Indexed, 1=2003)
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Ratio of Accomodations GDP to Tourism Budgets for NE States
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2015 Memo from Tom Kavet

Cause and Effect? State Tourism Expenditures vs.

Since the Great Recession (2009) Meals & Rooms Revenues
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Outstanding Questions on H.705

* H.705 redirects $3,510,000 from General Fund to Department of
Tourism and Marketing

* |s this in addition to their base budget (about $3 million in FY20)?
* |s this a one-time transfer?



