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Benefit Increase — August 2019

Type of Household 2004 - July 2019 Beginning August 2019
Family of three, outside 684 744

Chittenden County

Family of five, outside Chittenden 861 946

County

Family of three, parent receiving 569 667

SSI

Family of five, parent receiving SSI 746 869
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Mission:

Reach Up joins families on their
journey to overcome obstacles,
explore opportunities, improve their
finances and reach their goals.



Goal-Oriented Approach

Research has found that people are more likely to stick with a task and make
progress toward their long-term goals when they:

Pursue what interests them

Create routines that involve the deliberate practice of specific skills
Find meaning and purpose in what they're doing

Have hope that the activity will improve their circumstances

source: Angela Duckworth, “Gnt: The Power of Passion and Perseverance.” New York, NY: Scribner, May 2016

From “Goal Practice Activities™"
by Michelle Derr, Jonathan McCay, and Rebecca Dunn
Mathematica Policy Research November 2018
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Stepping Stones to Success
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1  What is your owerall stress level right now? (FILL IN A CIRCLE)

O

2  Where do you feel you and your family currently are in these Life Areas? (FILL IN A CIRCLE IN EACH FATHWAY ROW)
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3 Is there anything we did not cover or that you want to discuss inoyour next meseting?

4 Do we need to update any of your mformation? (Example: address, phone number, email, employment, etc.)



Mental health Outreach for MotherS (MOMS) Partnership®

Started in New Haven, CT by Yale University Psychiatry
epartment

O moms and pregnant women,

PARTNERSHIP
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Mental health Outreach for MotherS (MOMS) Partnership®

OUTCOMES

e 78% of MOMS participants complete the program compared to average of 30% nationally of a
similar population who adhere to their mental health treatment.

e 76% of MOMS participants experience a decrease in depressive symptoms from beginning to end
of the MOMS program. Of those experiencing a decrease, the average participant experiences a
48% drop in depressive symptoms.

« MOMS participants have a 67% decrease in parenting stress from beginning to end of the MOMS
program.

¢ Children of MOMS participants attend 6 more days of school per year compared to children of
non-participants.

e The percentage of women working at least 15 hours a week dramatically increases after
participating in the MOMS Partnership - from 15% at time of enrollment to 39% at six months

after graduating from MOMS.




Project Participants

# Participants

Financial
Empowerment

Building Assets

Goals Met Incentives Paid

# of Goals % Paid




Vision:

Families will be empowered,
connected and thriving.



Thank you!

For more information on Reach Up, please see our Annual
Report:

= Evaluation of Reach Up -
https://dcf.vermont.gov/sites/dcf/files/DCF/reports/ReachUp2019.pdf



https://dcf.vermont.gov/sites/dcf/files/DCF/reports/ReachUp2019.pdf
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