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Presenters

Charlie McIntyre, B.A., J.D. – Executive Director of  the New Hampshire Lottery

• Past president of  the North American State and Provincial Lotteries (NASPL) .

• Past President of  the Multi-State Lottery Association (MUSL).  

• Assistant Executive Director/General Counsel for the Massachusetts Lottery, from 2003-2010. 

• Senior State Prosecutor, Massachusetts, specializing in organized crime, 1994-2003

• Adjunct Faculty, UNH School of  Law, Intro to Sports Betting

Danny Maloney, B.A., J.D., LL.M. – Director of  Sports Betting for the New Hampshire Lottery

• Background in securities litigation and AML/KYC Compliance.

• Received a Master of  Laws (LLM) in Gaming Law and Regulation from UNLV in 2020.



• House Bill 480-FN – NH Lottery (and its agents) given permission to operate 

mobile, retail, and lottery-directed sports wagering --- RSA 287-I

• August 2019 – Request for Proposals (RFP) is published, 13 responses are received.   

As a result of  the bid process DraftKings is selected to be the sole agent for mobile 

and retail sports betting.  

• November 2019 – Contract signed 

with DraftKings thru 2026

• December 30, 2019 – DraftKings 

Mobile App goes Live



➢ DraftKings Mobile App and Website available throughout state

➢ Three Charitable Gaming Rooms have DraftKings sportsbooks:

❖ The Brook, Seabrook

❖ Filotimo, Manchester

❖ Filotimo, Dover







New Hampshire Sports Betting Results to Date



CY2022 - Per Capita Results thru August





➢Approval of Leagues and Specific Offerings

❖ Contact with Leagues

❖ Pre-match vs. Live wagering

➢General Bet Limits and Player-specific limits

❖ Vary by sport, type of bet

➢Vetting large players

❖ Source of funds

➢ Integrity Monitoring 

➢Player Protection Measures



➢National vs. Local Advertising

❖ Coordinate on in-state advertising & co-branding

➢Promotional Allowance

❖ Lottery contributes minimum $250,000 plus:

▪ 15% of GGR from mobile sports betting

▪ 10% of GGR from retail sports betting




