





ct of climate change; two is the
fsing crisis; and three is congestion.
nal rail is the single biggest thing we
o to solve our housing crisis—we can
letely open up areas to both residen-
nd business growth. Then your eco-
¢ opportunities aren’t tied to where
an get to from where you live, and your
ing choices aren’t limited to how you
ét to where you work. That would dra-
cally broaden the regional economy
crease labor mobility. The benefits
w-dropping,.
going to be expensive—about $30
hn—and that cost is going to feel crazy,
fiise we haven’t done a big infrastruc-
project since the Big Dig. But the return
estment is so much more massive.
nited Kingdom is spending $100 bil-
fon connecting their northern cities to
south; Toronto is just finishing a $60
n project.
pston is already a global leader because
he past century we developed this
jand this right-of-way. We've let it get
utilized and underinvested, so let’s
the bold capital plan we need to give
ves this great resource.

AN GRINNELL

Urban planning expert
isiting lecturer at Massachusetts
College of Art and Design

BETTER PR
FOR THE MBTA

would be neat to commission local
s, and possibly Boston public school
nts, to design public service adver-
ents for the MBTA, using the phrase
e All in This Together.” That phrase
ins three Ts, so using the T sym-
ey could do different typefaces and
gements. Then roll them out on buses,
ays, and even ferries.
other approach, which I do with my
nts in urban-design class, is to have
e create haikus based on some aspect
ir MBTA experience: the good, the bad,
the ugly. Maybe it’s about a thoughtful
rsation with a stranger on the 66 bus
ping an older person with their bag.

The MBTA could set up a way for people to
vote and display the winning haikus on cer-
tain routes. These arer-’'t going to solve the
more grievous problems, but think about
it as a campaign to ce_ebrate that shared
experience with abit of public art and some
whimsical design. Anything that improves
the ride helps.

HEVEREND LAURA EVERETT

Author, Holy Spokes: The Search for
Urban Spirituality on Two Wheels

END DISTRACTED
DRIVING

B As somebody who regularly travels
around the city by bike, I have a front-row
seat to the distracted driving of many Bos-
tonians. I've seen people texting, watching
video, Snapchatting, and playing Pokemon
Go! It’s this wild competitiveness and pro-
ductivity we feel here; if there is a down
moment, you feel like you should respond
to a text or check on a score. That distrac-
tion means you are not paying attention to
the people around you, and that negligence
can be deadly.

If we’re going to cut down on collisions
that both endanger people and add to our
massive backups, we need to look at the peo-
ple who can do the most damage, and far
and away that is when we are behind the
wheel of a car.

TRACY CORLEY

Transit-oriented development
fellow, MassINC

INVEST IN GATEWAY CITIES

p- For too long we have been designing our
communities so that all of the activities are
concentrated in major metropolitan hubs
such as Boston, and everywhere else is just
housing. That is what is causing congestion.
By revitalizing our gateway cities and mak-
ing them hubs of activ:ty, we can ease people
out of traffic on our roads and lower usage
on our rail systems.
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PATRICE VINCI SALON
BEST COLORIST 1 2017

BEST BALAYAGE | 2016

BEST COLORIST, BRUNETTE 2011
BEST COLORIST, BLONDE | 2010

Patrice Vinci, a secret favorite of Hollywood
Movie Stars, NYC Fashionistas and Bostonian
Socialites, effortlessly wields her magic wand
of style transforming the toughest tresses

in town, Patrice creates true to life creamy
summertime blondes that would make any
surfer boy envious.

91 Newbury Street | Boston | 617-267-1900
patricevinci.com

THE LOFT SALON BY
MICHAEL ALBOR

BEST BRUNETTE 1 2008, 2012, 2013, 2015
BEST BLONDE 1 2010

BEST COLORIST 1 2005

Getting an appointment with Michael Albor
may take months, but it's well worth the wait.
Devoted clients rave about his charismatio
chair-side manner and unoanny ability to turn
the mousiest of browns into gorgeous shades
of chestnut, mahogany, or golden blond. Per-
manently banish bad hair days with Michael and
his team of award-winning stylists! Located on
Newbury street and the south shore. Congrats
to Rachel Graham, winner of Best Brunette, and
Donna Hamilton, winner of Best Blonde.

Boston | 617-536-6638 | @michaelalborhair
Norwell | 781-878-8488

ADVERTISE IN

‘Bestof BOSTONN

CONTACT CHRISTINA MILLER AT 857-221-5415
OR CMILLER@BOSTONMAGAZINE.COM
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| ’ it must be
hands-free
' By Alexandra Pecci

TOUCH THIS

atching a movie, scrolling through
Instagram, FaceTiming friends, brows-
ing the Internet: They're all fun smart-
phone activities. They're also things
law enforcement officials have witnessed people
doing while driving.

“We've all become so dependent on our
cell phones,” says Maine State Senator Bill
Diamond. “We've seen the explosion of use
and therefore the explosion of distractions on
our highways.”

Diamond sponsored Maine's new "hands-free”
law that took effect September 19, 2019. It bans
drivers from using a cell phone or other handheld
device while operating a vehicle, exceptin "hands-
free mode.” Maine is the 20th state nationwide to
implement such a law; of the New England states,
Massachusetts is the only one notto have done so.

According to the National Highway Traffic
Safety Administration, distracted driving killed
3,166 people in 2017. Diamond says distracted
driving is as dangerous as drunk driving.

"The end result is essentially the same,” agrees

Using a
phone -
while

driving?

By law,

Pat Moody, director of public affairs and govern-
rrent relations for AAA Northern New England.
“Is pretty devastating. These two driver behaviors
are causing a lot of tragedy on the road.”

That's why AAA has embarked on a multiyear,
rrultimedia effort against distracted driving that
d-ives home the message, “Don’t Drive Intoxi-
cated. Don't Drive Intexticated.”

Diamond and Moody say there needs to be
a cultural shift in the public’s perception of dis-
tracted driving. “We're trying to get the same so-
cial stigma around distracted driving that there is
around intoxicated driving,” Moody says.

Diamond says public support—especially
among young people—is crucial to culture change.
“VVe like it when kids tell their parents, '‘Don‘t be
onthe phone, it's not safe,” Diamond says. "I think
the public is very supportive of this because we
all witness it every day.”

Alexandra Pecci recently wrote about Exeter, New Hampshire,
in Northern New England Journey.

“We’re trying to get the same social stigma around distracted driving
that there is around intoxicated driving.” —pat Moody
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